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Applying to erect an on-premises business sign 

On-premises business signage includes, inter alia, signs at shopping centres, office 
complexes and service stations. It also includes large signs on buildings or free-standing 
signs as defined in the definition of an on-premises business sign and/or where such sign 
functions as a high-impact sign.  These signs must comply with the provisions of the 
municipal by-laws and policies for the control of outdoor advertising. 

Anyone who wishes to erect a sign that will be visible from a road or public place must 
apply to the City of Tshwane for specific consent.  

Note: These guidelines are intended to clarify the provisions of the municipal by-laws and 
policies, not to replace or amend them. It is the responsibility of applicants to ensure that 
their applications comply with the by-laws and policies, as well as with the provisions of 
other relevant legislation. 

1. Consultation before submitting an application 

1.1 Before applying, applicants are advised to consult the City of Tshwane Outdoor 
Advertising Management Section to find out about the following:  

(a) The type, size, appropriate opportunity and use of signs permitted by the City 
of Tshwane By-law for the Control of Outdoor Advertising 

(b) The possible location of signs permitted on the property 

(c) The chances of success of the application 

2. Submitting an application 

2.1 Applications must be submitted to the offices of the Outdoor Advertising 
Management Section and must consist of the following:  

(a) A letter of consent from the owner of the property that gives the applicant 
permission to apply for the erection of the sign (if the applicant is not the 
owner) 

(b) Written confirmation from the landowner that all other existing signs on the 
property have been approved by the Municipality or that applications for them 
are pending 

(c) The surface area schedule in respect of any existing signs on the property 

(d) An approved SG diagram of the property 

(e) The town-planning scheme zoning certificate and, where applicable, an 
Annexure B 

(f) A site plan, drawn to scale and with dimensions, that indicates the position of 
any free-standing or combination signs on the premises in relation to road 
intersections, traffic signs, street furniture (for example bus shelters), street 
trees and other advertising signs in the vicinity 



(g) Elevation sketches of the building that illustrate the positions of the signs 
on the building 

(h) Detailed sketches of the proposed signs, with dimensions that illustrate 
the sign design 

(i) Detailed sketches of any proposed free-standing or combination signs, 
with dimensions, including clear height and total height above ground 
level (the sketches must illustrate the design of the structure) 

(j) An artist's impression or photo montage of all the proposed signs on the 
building and on the premises 

(k) Where an on-premises business sign functions as a high-impact sign, 
Schedule 2 of the by-law for the control of outdoor advertising shall apply 

(l) The title deed 

(m) The application fees 

2.2 The Director: Outdoor Advertising Management may require additional 
information to evaluate the application. 

2.3 Any application that is incomplete or that does not meet the required standards 
of clarity will not be processed.  

Note: The Municipality is not liable for any repercussions that result from incorrect 
information supplied by the applicant. 

3. Evaluation of applications 

3.1 The Outdoor Advertising Management Section evaluates applications against 
the following criteria:  

(a) The provisions of the City of Tshwane By-law for the Control of Outdoor 
Advertising 

(b) The requirements of the town-planning scheme 

(c) Surrounding land uses 

(d) The Municipality’s policies on outdoor advertising 

(e) Traffic safety considerations, including the possible distraction of 
motorists or the visual obstruction of or conflict with road traffic signs 

(f) The visual impact of the proposed signs on their environment, including 
the design and scale of the signs in relation to their surroundings and 
their effect on important or attractive vistas 

(g) The design of the signs in terms of the applicable design guidelines 

 



(h) The impact of illumination or animation on nearby land uses 

(i) The site inspection report 

3.2 The Outdoor Advertising Management Section may refer an application to the 
Outdoor Advertising Committee, which consists of representatives from the 
Outdoor Advertising Management Section and the Roads and Transport 
Department. In certain circumstances, other departments of the Municipality, 
such as the Environment and Agriculture Management Department, may also 
be requested to comment on an application. 

3.3 During the evaluation process, applicants may be advised to change their 
application, for example by adjusting the position of the proposed signs or by 
considering alternative locations. Note that alternative locations may mean the 
submission of additional information. 

3.4 The evaluation of building plans, as well as building line and height relaxation 
applications, shall be in accordance with the procedure and fees prescribed for 
the submission of such plans as determined by the Municipality from time to 
time. 

4. Approval of applications 

4.1 An application shall be approved, approved with special conditions or not 
approved.  

4.2 The applicant shall be notified in writing of the outcome of the application. 

5. Deviation from conditions 

5.1 No deviation from the conditions for approval imposed by the Municipality is 
permitted. Any deviation shall constitute an offence and shall consequently 
nullify the approval.  


