APPLICATION FOR THE
DISPLAY OF OUTDOOR

OUTDOOR ADVERTISING
MANAGEMENT SECTION

ADVERTISING

ACTIVATION BRANDING o

ECONOMIC DEVELOPMENT CITY OF Application reference number:
AND SPATIAL PLANNING

DEPARTMENT T!;%E%ANE

DETAILS OF THE PERSON APPLYING (APPLICANT)

Title

Initial(s)

First name(s)

Surname

Name of company

Email address

DETAILS OF THE COMPANY FOR WHICH THE APPLICATION IS SUBMITTED FOR

Registered name of the
company

Trading name of the company

Company registration number

Email address of the company

PHYSICAL ADDRESS OF THE APPLICANT

Address Line 1

Address Line 2

Township

Postal code

City

PHYSICAL ADDRESS OF THE COMPANY FOR WHICH THE APPLICATION IS SUBMITTED FOR

Address Line 1

Address Line 2

Township

Postal code

City

DETAILS OF APPLICATION

SipEely e e s ehse SECTION 80 (ACTIVATION BRANDING)
under the by-law section

Describe the activation
material that will be displayed

Specify how the sign will be
affixed on the site or erf

Specify the distance of the
placement of the activation
material from the kerb of the
road

Specify the display area of the
activation material (specify the
square meter area)




DESCRIPTION OF THE SITE WHERE THE PROPOSED SIGN WILL BE ERECTED

Area

Street name

Nearest intersection

List the dates that the
activation branding will be
displayed

SIGNATURES

Signature of applicant Signed at on of 20

Signature

Diagrammatical drawing of the
site

PERTINENT INFORMATION REGARDING AN APPLICATION SUBMITTED UNDER LOCAL AUTHORITY NOTCE 872 OF 2024 (PROVINCIAL GAZETTE NO. 120, 26
JUNE 2024)

“Activation branding” means an advertising sign displayed during an event, as a campaign, or interaction within or visible from a public space through which an
advertiser drives customer actions to generate brand awareness.

(1) Activation branding may not be permanent in nature.
) Activation branding excludes the selling of physical products.
3) Activation branding material may only be displayed on a specific day of the campaign taking place and may not be left overnight.
4) The Municipality shall determine the brand activation period intervals per event.
(5) Activation branding may not interfere with pedestrian or vehicular movement.
(6) Activation branding shall not emit smells or sounds.
@) Activation branding shall not be sexually suggestive or offensive in nature.
COMPLIANCE SPECIFICATIONS
(a) Proof of payment must be submitted together with a locality map to constitute an application (tariffs are indicated on the tariff schedule approved and
published annually by the Municipality, as amended from time to time).
(b) An application form must be completed for each activation site, together with the relevant documentation requirements as indicated by the Municipality.
(c) All correspondence regarding the application shall be sent to the address indicated on this application form and shall constitute the formal correspondence
between the applicant and/or the signage owner and the Municipality.
(d) The Municipality, within seven (7) days of the submission of an application, shall determine whether the application is per the standard documentation
requirements of the by-law, provided that, if the application is incomplete, the Municipality may reject such an application.
(e) Nothing in this section shall —
(0] oblige the Municipality to consider an application which, at its discretion, is incomplete or at any stage before the consideration is incomplete to
consider the application, and the application may be rejected by the Municipality; or
(i) prevent the Municipality from requiring any additional information to be submitted by the applicant, as may be determined by the Municipality.
) In the event of the applicant correcting the defect and/or providing complete documentation and/or additional information as requested and required by the
Municipality at any time before it is considered, the application may be accepted by the Municipality.
(9) Any person who knowingly makes a false statement in respect of any application in terms of this by-law shall be guilty of an offense.
(h) Any consent in terms of this by-law may be withdrawn by the Municipality if —
(0] the conditions of approval have not been adhered to;
(ii) the period of approval has expired;
(iii) the signage not displayed in the position approved by the Municipality;
(iv) the signage interferes with pedestrian -or vehicular traffic;
(v) the sign constitutes or has become a danger to any person or premises;
(vi) the sign has become prohibited in terms of this by-law or any other law; or
(vii) the sign obscures any other advertising sign, natural feature, architectural feature or visual line of civic, architectural, historical or heritage

significance.




